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With operations across multiple geographies, CHANEL products are sold worldwide in over 600 owned 

boutiques and select wholesale channels of distribution.  
 

Beyond our own operations, our value chain is focused on two pillars:

Sourcing of raw materials and finished goods to manufacture our products (direct procurement). The 

large majority of our direct suppliers are based in Europe, with many being small and medium-sized 

businesses. 

• We have 2,000 partners working with our Fashion business. 

• We have over 650 partners working with our Fragrance and Beauty business.  

• We have over 400 partners working with our Watches and Fine Jewellery business. 

Goods and services for promotional, marketing, distribution and operational activities (indirect 

procurement).  

• Across business activities, Chanel partners with over 20,000 suppliers around the world. 

Services include construction, events, professional services, real estate and information 

technology contracts. 

 

Chanel (Australia) Pty Ltd is an Australian Proprietary Company, registered on 4 July 1922 whose 

registered office is situated at Level 31, 100 Mount Street, NORTH SYDNEY NSW 2060. As at the end of 

2024, the Company employed approximately 645 people in Australia, who work across the main office in 

Sydney, the distribution centre, and the retail network.  The distribution centre is also based in Sydney, 

New South Wales and receives and dispatches Fragrance & Beauty, Fashion, Watches and Fine Jewellery 

products to our retail network and partners across Australia and New Zealand.   

The Company operates 16 standalone Fragrance & Beauty boutiques, seven Fashion boutiques and two 

Shoe boutiques across Australia with presence in most capital cities. In addition, Chanel maintains strong, 

longstanding commercial partnerships with major department stores – Myer and David Jones as well as 

some independent retailers and travel retail operators.  

The Company is a subsidiary of Chanel Limited, 00203669 (Chanel), incorporated in the United 

Kingdom.  

The Australian subsidiary receives Chanel’s finished products directly from France, Switzerland and Italy. 

This includes the products it markets, distributes and sells direct to its clients in Australia through its 

boutique network and through selected partners. In addition, it receives other non-selling items such as 

point of sale materials (tissue paper, carry bags etc.) and visual display materials from local and 

international vendors.   

The Company works with local vendors for the provision of some goods and services such as shopfitters, 

architects, building and construction consultants, electricians, insurance brokers, law firms, uniform 

suppliers, visual merchandising supplies, florists, cleaners, printing companies, security, customs brokers, 

transport / freight, storage, uniforms, beauty supplies, media and advertising agencies, fleet car hire, hire 

car services, record keeping, hotel, accommodation and event room hire, locksmiths, jewellery repairers, 

bag repairers, clothing alterations and shoe repairers, IT solutions, landlords, event hire, talent agencies, 

labour hire agencies and stylists.  
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On-site audits include facility inspections as well as worker interviews, documentation reviews, and 

discussion with the supplier’s management teams. All results are shared with the supplier during a closing 

meeting to support constructive discussions. If needed, a corrective action plan to address the findings is 

required from the supplier and is evaluated by Chanel in order to assess the effectiveness of the 

remediation. 

 

 
Cultivating an environment of trust and openness, where everyone can raise any concerns, is a priority for 

Chanel. We take concerns seriously and prohibit any retaliation against anyone who in good faith speaks 

up or takes part in an investigation. Chanel employees are encouraged to raise issues directly to their 

manager, human resources representative, legal representative or compliance officer.  

Our Chanel Ethics Helpline provides both employees and third parties a way to report breaches related to 

Our Ethics and underlying policies. This is available at a global and local level, and covers ethical issues 

related to areas such as working conditions and wellbeing in the workplace. The helpline is available in 

over 20 languages, and can be accessed via desktop, telephone and mobile devices. The option to report 

an issue anonymously is available in most countries, including in Australia and New Zealand. The helpline 

is administered by the relevant Legal Counsel of each region and, unless there is a conflict, the Global 

Chief Compliance Officer and delegate have access to all cases. 

Each allegation is assessed and investigated in accordance with Chanel’s internal investigation policy on a 

case-by-case basis. Each case is then followed up by the Compliance Committees. If an investigation 

confirms a reported allegation, the Compliance Committees make a recommendation to the relevant 

department to take appropriate disciplinary sanctions and/or corrective action. A summary of 

investigations (number and nature) is also reported at global level and discussed at the Global 

Compliance Steering Committee. 

Any grievances at a local level are also dealt with in accordance with the relevant workplace and work 

health and safety laws. 

 

 

 
Beyond our social and environmental due diligence, risk assessment and compliance processes, we 

support business partners to proactively address social issues and help communities around the world. 

We bring together private, public and civil society organisations to design social impact projects and 

programmes in our value chain. This allows us to equip partners with new solutions, expertise and put 

remediation plans into action. Some examples of how we do this globally include:  

In 2024, 648 on-site verification activities were conducted globally, including 504 full environmental, 

social and governance-related audits. Covering 28 geographical areas (the selection included one 

Australian supplier during 2024), the main sourcing focus areas included cosmetics, cutting and 

assembling, furniture and displays, glass, jewellery manufacturing, leather, metal, plastic, precious 

stones, printing, services, textiles, wood and paper.  

 

 

 

 

When appropriate, we also audit supply chains based on recognised external certifications. By the 

end of 2024, 26 supply chains working with Chanel’s Laboratory of Fragrance Creation and 

Development had also been audited based on recognised certifications. 
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