MODPERN SLAVERY STATEMENT 2024

KRISPY KREME HOLDINGS PTY LIMITED

This is the fourth Modern Slavery Statement (Statement) for Krispy Kreme Holdings Pty Limited ACN
134 222 727 {Krispy Kreme) which is made pursuant to the requirement of the Modern Slavery Act
2018 {Cth) (Act}). It relates to the reporting period that commenced 1 January 2024 and ended on 29
December 2024.

The content of this Statement describes the risk of modern slavery in our operations and supply
chain and outlines our approach to ensuring that Krispy Kreme has an established framework and
processes in place to minimise the risks, as well as identifying the progress made in 2024 against set
objectives.

Krispy Kreme recognises that slavery and human trafficking can occur in many forms, as considered
in the Act. Krispy Kreme is committed to operating responsibly and establishing and adhering to the
highest ethical standards. Krispy Kreme will not tolerate any forms of slavery or human trafficking in
our business.

We are committed to looking after our pecple, our communities and our environment and have key
initiatives driving progress towards such endeavours captured more broadly within our published Be
Sweet Responsibility Report.

1. Introduction to our Business

1.1, Krispy Kreme is the owner and operator of the Krispy Kreme brand in Australia and
New Zealand. For clarity, the Krispy Kreme reporting entity does not hold the rights
to the brand or the operations in the South Australian and Northern Tertitory
markets. These operations are managed by an independent third party which is a
direct franchisee of the US domiciled entity, Krispy Kreme Doughnut Corporation.

1.2.  Our business is centred on an omni channel model whereby we operate our own
retail stores and ecommerce channels selling Krispy Kreme branded doughnuts and
products, as well as the manufacture of doughnuts for supply into adjacent channels
such as petrol and convenience, grocery and out-of-home entertainment.

1.3. In Australia we operate 41 retail stores, 3 doughnut factories and supply doughnut
cabinets nationally each day with fresh doughnuts. We employ approximately 1,600
people in Australia under a mix of full time, part time and casual empioyment.
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2. Our structure, operations and supply chain

2.1,

2.2,

2.3.

2.4,

2.5,

2.6,

2.7.

2.8,

Krispy Kreme is part of a global business whereby the parent company Krispy Kreme
Doughnut Corporation owns and operates the Krispy Kreme brand in over 40
countries via a mix of equity ownership and franchised markets.

Krispy Kreme is an iconic US brand with more than 87 years of heritage. The core of
the business is the manufacture and sale of doughnuts via a mix of channels
including retail stores, ecommerce and a wholesale delivered daily fresh supply
rmodel that is distributed into a variety of adjacent channels {Petrol & Convenience,
grocery, entertainment etch.

Krispy Kreme has two entitles which it controls, being Krispy Kreme Australia Pty
Limited ACN 099 478 663 (Krispy Kreme Australia), which is a wholly owned
subsidiary of Krispy Kreme, and Krispy Kreme New Zealand Limited, a company
incorporated in New Zealand which is a wholly owned subsidiary of Krispy Kreme
Australia,

Krispy Kreme Australia: owns and operates a national business {excluding the South
Australian and the Northern Territory markets) of 41 stores and 3 doughnut
factories. Since being acquired by Krispy Kreme Doughnut Corporation in 2018 and
becoming a wholly owned subsidiary, our franchise agreement was terminated and
we now operate under the governance of a wholly owned subsidiary, with a
separate Board to the parent company.

Krispy Kreme New Zealand: owns and operates a national business of 6 stores, 2 of
which have production lines.

Our parent company grants access to the Krispy Kreme brand’s intellectual property
such as recipe and trademarks. We also receive support with respect to core
elements of our operations via a collaborative working relationship {innovation,
network development and design, IT, strategic support}. Despite being a wholly
owned subsidiary Krispy Kreme pays a royalty fee to the US parent in consideration
for these services.

Our supply chain is largely coordihated and managed by a local team. The US parent
company prevides support with core elements associated with our supply chain such
as the doughnut mix, including but not limited to the approval of a local doughnut
mix manufacturer and support with respect to compliance to global recipe and other
QA matters. In addition, the global team assists us with our commodity coverage
strategy.

Cur local supply chain team manages the relationship with each supplier, and for the
long-term doughnut mix supply manufacturing agreement, the US parent company
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2.9.

2.10.

2.11.

2.12.

provides feedback on the selection of the suppliers used, which allows an awareness
to other markets supply chain traceability.

Qur parent company Krispy Kreme Doughnut Corporation is in compliance with the
California Transparency in Supply Chains Act (S.B. 657).

Our supply chain includes the following products and is best categorised into Core
and Non-core groupings.

Core:
e Doughnut mix

s Sugar
¢ Shortening
e Packaging

¢ Icings and Fillings
¢ Logistics and distribution
o Delivery aggregators

Non-Core:

¢ Icings and fillings used in limited time offer promotions (which ate sourced
locally and abroad for promotions lasting between 1 and 2 months)

¢ Beverage

¢ Consumables

¢ Uniform

s  Equipment

e Services

e Bagel Range

s Material handling equipment

¢ Finished goods for limited time offer promotions or partnerships e.g.
merchandise, doggie doughnuts

3. Modern Slavery Risks

3.1L

3.2

Krispy Kreme's Board is responsible for overseeing the performance and operations
of the business and undertakes a targeted risk-based approach to our modern
slavery practices across our operations and supply chains.

Krispy Kreme operates under a Group global risk management framework which
encompasses the identification of key risks and the development of appropriate
cantrols and mitigation strategies. The risk register is reviewed guarterly by the
Executive Management team and updates presented at Board Meetings.
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3.3.  As a wholly owned subsidiary of Krispy Kreme Doughnut Corp, global strategies on
ESG and supply chain transparency and risk management positively influence and
support the progress made by the reporting entity in accordance with the standards
and expectations set by the Act.

Operations Risks

3.4. During 2024 we did not engage with any new supply partners or change any business
processes that have materially changed the risk profile of our operations.

3.5. Woe acknowledge there is an inherent risk of employment of vulnerable workers due
to the nature of our industry and risks associated with wage compliance. We
recoghise that team members working in our stores, doughnut factories and support
office must be treated fairly and with respect, of working age and be working on
their own free will and paid in accordance with the applicable legislation.

3.6, We have a number of relevant policies and procedures in place to protect our
employees, including:

e National Enterprise Agreement 2024 {Australia)
¢ Krispy Kreme Code of Conduct

¢ Anti-Discrimination & Harassment Policy (ANZ)
»  Whistle-blower Policy {ANZ)

3.7. Woe acknowledge that there may be risks associated with modern slavery in the
operations and supply chain of some of the delivery aggregators {such as Uber Eats,
Door Dash etc.}) that support our retail shops in completing a ‘last mile’ delivery
service for our customers. To manage this risk, we rely upon our contractual
agreements with the third-party delivery aggregators, consider the publicly available
statements published by said pariies, as well as the legislative changes that are being
implemented by the Australian government to protect gig economy workers,

3.8. Acore part of our operations happens outside of the Krispy Kreme controlled
facilities. We service customers in the grocery, petrol and convenience and
wholesale channels. To evaluate the modern slavery risk with our key distribution
partners we rely upon the respective Modern Slavery Statements published and
shared publicly.

Supply Chain Risls
3.9, The supply chain for the food and beverage sector has a higher risk of modern

slavery due to the nature of the work in the production, processing, packaging and
transport of input products. The global reach of the Krispy Kreme supply chain also
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Education and Awareness

4.9. Training and education of the supply chain team on modern slavery risks continued
with new staff in 2024.

5. Maeasuring effectiveness of actions
In 2025 we will focus on tracking the following measures:

e Publishing of the Krispy Kreme Modern Slavery policy to all Krispy Kreme staff
across production and Krispy Kreme owned stores.

¢ Sighting of 2024 modern slavery statements for key suppliers.

s Completion of modern slavery training by Krispy Kreme people managers.

¢ Supplier risk assessment questionnaires undertaken with new suppliers to
assess risk.

In 2025 we will continue to include Madern Slavery as a key pillar of our ESG framework so
that we can track progress against key initiatives and metrics and elevate Board focus on
these risks. We will also continue to include updates into our Board so that we can track
progress against key initiatives and elevate focus on these risks.

6. Consultation among entities included in this report
6.1. Krispy Kreme shares the same Directors with the entities it owns and controls.

6.2. We have engaged with our US hased parent company en the Australian madern
slavery legisiation to develop an aligned view of risk and mitigation.

7. Conclusion & Future Focus

There is an ongoing commitment by Krispy Kreme to gain visibility into the risks of madern
slavery in our operations and supply chain and to embed processes which not only mitigate
but strengthen our controls.

Over the next 12-months we will continue on this journey by:

s  Continuing to highlight this as a material risk to Krispy Kreme by engaging with the
Board and regularly reporting on and discussing modern slavery risks.
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* Engaging with our suppliers through site audit processes to gain better visibility to
our supply chain and mitigate potential risks early.

s Continuing to work with our US parent company to share learnings and mitigate
tisks regarding modern slavery.

» Engaging with Krispy Kreme staff to embed the Krispy Kreme Modern Slavery policy.

e Conduct an internal risk assessment to proactively address potential risks within the
husiness.

Beyond next year, we will continue to advance our ESG strategy and ensure that this body of
work sets us on the right path to ensure that everyone in our supply chain and operations
are treated with equality and dignity.

This statement was approved by the Board of Krispy Kreme Heldings Pty Limited.
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Sophie Cave

Director
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